C E D A MAIN COMPETITIVE
ADVANTAGES

BUSINESS RESEARCH

RESULTS 2016

Commissioned by Central Economic Development Agency
(CEDA), and undertaken by independent research agency UMR.

HIGH QUALITY, WIDE
RANGING
PRODUCTIVE LAND

SERIOUS RESEARCH,
INNOVATION
AND EDUCATION
CAPABILITIES

CEDA drives and facilitates the creation and growth of economic
wealth in Palmerston North and Manawatu.

CEDA has conducted this survey for a pulse of the local business
community, alongside engagement with various parts of the

community to better understand the strengths we can build on, the
weaknesses we can improve and barriers we can bring down.

METHODOLOGY

COMMISSIONED BY CEDA, THIS RESEARCH WAS UNDERTAKEN

CENTRAL
GOVERNMENT
INVESTMENT AND
SERVICES

CENTRAL LOCATION -
THE CROSSROADS OF
THE NORTH ISLAND

BY INDEPENDENT RESEARCH COMPANY UMR
DATA WEIGHTED TO MATCH STATISTICS NEW ZEALAND’S
DEMOGRAPHICS FOR THE REGION, BY INDUSTRY SECTOR AND Eco N 0 M I c M 00 D

TERRITORIAL AUTHORITY.

WHO WE TALKED TO

10

TOTAL CONFIDENCE IN THE GROWTH PROSPECTS FOR
YOUR BUSINESS IN THE NEXT 1-2 YEARS

42% LOCAL BUSINESSES (NET-Y)

FOCUS GROUP
INTERVIEWS

COMPLETED PHONE

SURVEYS
OVER CONDUCTED

430

BUSINESSES &
ORGANISATIONS
INTERVIEWED

38% NATIONAL CONFIDENCE

TOTAL CONFIDENCE IN THE GROWTH PROSPECTS FOR
MANAWATU’S ECONOMY IN THE NEXT 1-2 YEARS

350

359% LOCAL BUSINESSES (NET-Y)

37

IN DEPTH
INTERVIEWS

COMPLETED “ “
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219% NATIONAL CONFIDENCE

NET PERCENTAGE OF BUSINESSES EXPECTING TO INCREASE
INVESTMENT, COMPARABLE TO THE NATIONAL TALLY

19%

o OF THE TOTAL RESPONDENTS
o FELT THAT THE MANAWATU
REGION NEEDS A UNIFYING NATIONAL

VOICE FOR DRIVING ECONOMIC GROWTH
RIGHT ACROSS THE REGION

.1 UMR RESEARCH - PERCENTAGE OF TOTAL CONFIDENT LESS PERCENTAGE OF NOT-CONFIDENT, GIVING NET TOTAL FOR COMPARATIVE PURPOSES.
.2 THE ANZ BUSINESS OUTLOOK - A NATIONAL BUSINESS SURVEY, AVAILABLE AT WWW.ANZ.CO.NZ/ABOUT-US/ECONOMIC-MARKETS-RESEARCH/BUSINESS-OUTLOOK/ FROM
NOVEMBER 2016. WHILE THE QUESTIONS IN THE ANZ SURVEY ARE NOT THE SAME AS THE CEDA UMR RESEARCH, SOME HAVE BEEN COMPARED FOR ILLUSTRATIVE PURPOSES.



MAIN OPPORTUNITIES MAIN BARRIERS

FOR GROWTH TO ECONOMIC GROWTH

AGRICULTURE,
TECHNOLOGY AND

SCIENCE HUB (69%) / 49%

%

(1)

FINDINGSKILLED  — 40%
DISTRIBUTION AND OR SPECIALIST —
LOGISTICS SECTOR (66%) STAFF

DEALING

WITH LOCAL THE PERCEPTION
GOVERNMENT THAT NEW
ZEALAND HAS
OF MANAWATU

CENTRAL GOVERNMENT
SECTOR, INCLUDING
EDUCATION (67%), REGIONAL
GROWTH STUDY & DEFENCE.

WHAT ARE WE GOING TO DO NOW?

DEVELOP OUR STRATEGY AND ACTION PLAN TO:

FOCUS
ON THREE MAIN
OPPORTUNITIES FOR

FOCUS
ON THREE
BARRIERS TO MANAGE

STRENGTHEN
EXISTING INITIATIVES
AND COLLABORATIONS*

OTHER INTERESTING TAKEOUTS
91% 2t e 76% i 70% iovor
BELIEVE THAT MANAWATU ARE PROUD TO TELL REGION NEEDS MORE .

BRING UP A FAMILY IN MANAWATU FOR PEOPLE TO DO

IS A GREAT PLACE TO PEOPLE THAT THEY LIVE* INTERESTING ACTIVITIES i

*INCLUDING FOODHQ, TALENT CENTRAL, BUILDING CLEVER COMPANIES PALMERSTON NORTH CITY c E D
& Manawaltn A



