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Te whakaaro o te heamana
Tera te haeata takiri ana mai ki runga o Rangitāne
Hanake nei he ata hou.
Kia tau te ia o te Mauri kia tātau ngā uri a rātau mā e hāpai nei i ngā tikanga, e tū pakari ai a
Rangitāne o Manawatū.
Tangihia ō tātou mate huhua kua ngaro atu i te tirohanga kanohi, papatau ana te huarahi ki
tua o te arai, heoi anō rā ki te hunga mate whakangaro atu rā koutou ki te pūtahitanga o
Rehua, ki te huinga o te kahurangi ka oti atu ai.
“Ko te whare maire ka tū ki roto i te pā tūwatawata he tohu nō te rangatira”.
Nō reira kia tātou te iwi pūmau, pono, kaingākau hoki ki nga mahi turuhi, ki ōna reo, me ōna
tikanga, ko tātou ngā kaimanaaki, ngā kaihāpai o tēnei mahi rangatira, tēnā koutou.
Kei roto i ēnei tātai a te Iwi nei, ngā kaupapa hei arahi te Iwi ki tētahi taumata anō. Ka mau
tonu i te tūturutanga o tēnei puiaki, tōna orokohanga mai, ōna whakapapa mai i ngā kokoru i
ngā pūmotomoto o te rohe nei ō tātou mātua tīpuna.
Ko tā te Iwi e whai nei i tēnei rautaki, kia horapa ki Manawatū whānui, Māori mai Pakeha mai,
kia rangatira te urungi o te waka, hei awhi.
Ko te reo tēnei o ngā Pae-Maunga o Tararua me Ruahine nei, me ōna taiao, ōna peka katoa,
tuku iho rano e haruru nei.
Nāku nā,
Christopher N Whaiapu
Chairman
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Karakia
Kia whai kororia, hareruia, ki a Ihoa o ngā mano, te Arikinui o ngā mea katoa
Paiheretia mātou i roto i te rangimarie,
ko te Mangai hei tautoko mai, aianei ake nei..Ae

Pēpehā
Ko Tararua me Ruahine ngā pae maunga
Ko Manawatū te Awa
Ko Kurahaupō te Waka
Ko Whātonga te Tupuna
Ko Te Panau, Te Rangi, Te Mātai, Te Hemara, Te Awe Awe, Te Rā ngā Pou
Ko Ngāti Hineaute, Ngāti Rangitepaia, Ngāti Rangiaranaki, Ngāti Mairehau,
Ngāti Kapu-ā-rangi, Ngāti Tauira ngā Hapū
Ko Rangitāne ki Manawatū e mihi nei.

Mihimihi
E te Tī, e te Tā, tēnā koutou.
Tangihia a tātou nei mate, haere koutou me te aroha ki te huinga o te Kahurangi. Rātou ki a
rātou, tātou ngā mahuetanga iho a rātou ake, tihei mauri ora.
E te iwi, tēna koutou. Ko te rautaki tāpoi o Rangitāne o Manawatū tēnei. He whakahihiko tōna
mahi ki roto i tēnei kōkiritanga. He mahi ārahi, hei mahi akiaki i te hunga e hiahia ana te
puāwai ake te wawata whai pākihi turuhi ōna. He whakangūngū tēnei māhere mā tātou.
Nō reira tēna koutou katoa.
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Te Hui Ahurei o Te Tapere Nui o Whatonga
Image courtesy of Rachelle Voice

Whakataki – Introduction
This strategy has been developed by the Rangitāne o Manawatū Tourism Working Group in
consultation with other representative Iwi groups.
“Manawatū-Whanganui has assets that offer Māori a competitive advantage in
establishing wholesale tourism. The Palmerston North Airport brings direct access for
tourists to the region. Natural, cultural and recreational assets provide diverse and
entertaining package offerings to visitors. The willingness of Iwi to participate in tourism is an
exciting prospect with the potential for a major regional tourism industry.”
Te Pai Tawhiti - Manawatū-Whanganui Māori Economic Development Strategy 2016 – 2040.
The COVID-19 global pandemic brings both challenges and opportunities to the tourism
sector. In the short-term, border closures have meant a major reduction in the international
tourist supply to New Zealand, however, domestic tourism has increased significantly (as
New Zealanders have been unable to travel overseas). The opportunity for Manawatū is to
attract domestic tourists looking for a new experience, particularly those that have already
done the more traditional tourism hot-spots. The longer-term provides an opportunity to prepare well for when international travel resumes, and to target tourists looking for
authentic natural and cultural experiences.
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Whakamārama – Background

Whātonga, ManawatūNZ

As part of the Manawatū Destination Management Plan development, two Māori Tourism
Workshops were held in March 2020. As a consequence, the Rangitāne o Manawatū Tourism
Working Group was established. Along with developing this strategy, the group was tasked
with being the voice for Iwi, hapū, whānau, Marae, business owners and venture operators,
on key issues relating to and impacting on tourism ventures within the tribal region of
Rangitāne o Manawatū, in particular, the Palmerston North District.
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Te Pūtake – The Purpose
The purpose of this strategy is to identify and outline the aspirations of Rangitāne o
Manawatū, as an Iwi, to support its whānau and hapū in the tourism space, as well as looking
for tourism business opportunities as an Iwi. The strategy will provide clear actions over the
next three years to begin the journey towards achieving these aspirations.

Te Rautaki – The Strategy
This is an Iwi strategy. It is a high-level document that considers how the Iwi can best support,
enable, encourage and empower whānau and hapū businesses already involved in tourism or
aspiring to become involved in tourism, it will also identify opportunities for Iwi as a whole.

What manuhiri want:
Tourism New Zealand found anecdotal evidence of a desire for cultural experiences
that incorporate:
•
•
•
•

Authentic, raw experiences
Unique experiences to the region that tells story
A chance to engage and interact with tradition and real people
To be involved in the experience, not just be an observer

ManawatūNZ
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Te aro whānui – The Vision
To enable and empower Rangitāne o Manawatū Iwi, hapū and whānau tourism ventures.

Te whāinga matua – The Goal
Rangitāne o Manawatū will provide structured support empowering whānau, hapū
and Iwi businesses and allowing them a greater chance of success.
Te whāinga whāiti - Smarter Goal
Ultimately this work will enable whānau business ventures, whānau employment,
Rangitāne telling their stories and Rangitānetanga.

Te mōhio kua tūtuki – Measures
of Success
We will measure success through:
Whānau and hapū engaging with Iwi for support and enablement in leveraging the
visitor sector for opportunities.

Pūrongo – Reporting
Through this strategy there will be strong transparency across the Iwi through the current
representative bodies:
•
•
•
•
•
•

Te Rangimarie marae
Ngāti Hineaute
Tanenuiarangi Manawatū Incorporated Roopu
Rangitāne o Manawatū Settlement Trust
Rangitāne o Manawatū Investment Trust
Rangitāne o Manawatū Cultural Trust

This Strategy informs the Three Year Action Plan (Appendix 1) which is a living document.
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Rarangahia ngā whenu
This strategy is made up of Ngā Whenu, strands that intertwine, symbolised by the korowai.
The aho (strands) of the korowai represent the values of the strategy and the key entities
identified. Intersecting these aho are the five key ways Iwi aspire to engage to ensure
positive outcomes for mana whenua in the tourism space.
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“Kākahutia te korowai, te Rangimārie,
te Aroha, te Whakaiti o Rangitāne”
Spread the cloak of peace and love, thus shall blossom the humble people of Rangitāne.

Te Rangihiwinui, courtesy of Puke Ariki Image A65.958
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Papatūānuku
The Environment

Mahi Tahi
Collaboration

Raise awareness of sustainable business practice through
the value of kaitiakitanga.

Mahi
Whānau Employment

Ongoing work with local and central government for the
betterment of iwi tourism ventures.

Research for co-investment in Rangitāne tourism.
__________________________________________________________________

Create resources to build whānau/rangatahi capability in
representing Rangitāne and telling the stories.

Pākihi
Business

Develop guidelines and protocols for their use in order to
protect the stories.

Gather accurate and authentic Rangitāne Stories and
develop tourism product around these.

Te Mahi

Understand the support currently on offer for business
and connect businesses to these, including NZ Māori
Tourism.

Pakiwaitara
The Stories

Ngā Whenu

Tukunga iho

Iwi continue to play a leadership role around development at Te Motu o Poutoa, Te Āpiti, Te Marae o Hine,
Manawatū Awa, Urban Eels, cultural sites of significance.

Rangitāne have the advice needed to make sound
business investments in the visitor sector.

Support businesses to use the Tiaki resources and raise
awareness of the Tiaki Promise with visitors.

A higher level of environmental responsibility within
visitor sector businesses.

Product development of a Rangitāne kaitiakitangi
guide.

Whānau/rangatahi can confidently and
authentically tell the stories of the region to visitors.

More Rangitāne tourism experiences listed on the NZ
Māori Tourism website.

More Māori visitor sector businesses connected to the
Regional Business Partners Programme (RBP).

Product development of cultural maps &
Rangitāne stories so that visitors can navigate cultural
sites and operators have resource to authentically and
accurately tell the stories -Te Āpiti, Te Motu o Poutoa,
Te Marae o Hine, Manawatū Awa, Urban Eels, cultural
sites of significance.

Year One// July 2021 - June 2022

Appendix 1 - Three Year Action Plan

12 / 

Mahi Tahi
Collaboration

Businesses are recognised for meeting sustainable
practice standards as outlined by Rangitāne.

Iwi continue to play a leadership role taking into
account advice gained around business investment
in the visitor sector.

Rangitāne endorsement scheme to include an
environmental endorsement.

Continue to build industry relationships and work with
local and central government for the betterment of
Rangitāne tourism ventures.

A business case for a specific Rangitāne training course
in the visitor sector.

Seek support and partnerships to build training and
capability initiatives for whānau and hapū in the visitor
sector.

Mahi
Whānau Employment

Papatūānuku
The Environment

Businesses are recognised for authentic storytelling
and delivering service based on Rangitāne values.

Rangitāne are able to contract out storytellers to
business, local & central government etc.

Tukunga iho

Develop a Rangitāne o Manawatū endorsement scheme
for businesses.

Develop a pool of trained Iwi, hapū and whānau
storytellers and link them to tourism ventures.

Te Mahi

Pākihi
Business

Pakiwaitara
The Stories

Ngā Whenu

YEAR 2// July 2022 - June 2023
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Continue to support sustainable business practice
through the endorsement scheme.

Papatūānuku
The Environment

Explore ongoing funding options.

Work with wider Rangitāne o Manawatū to develop the
next Three Year Strategy to give guidance to the
continued mahi.

Direct and support rangatahi into training options
suitable for them, consider scholarships, on-the-job
training etc.

Mahi Tahi
Collaboration

A robust collection of authentic and accurate
Rangitāne stories in a variety of mediums.

Tukunga iho

The mahi committed to in this strategy continues
long-term.

Businesses are recognised for good environmental
practice through the endorsement scheme.

More whānau are made ‘work ready’ for employment
in the visitor sector.

Facilitate co-operation among tourism operators and
offerings to develop a single tourism package for interna- Opportunities for ‘package tours’ identified including
tional markets as per Manawatū-Whanganui Māori Econo- Marae experiences.
mic Development Strategy 2016 - 2040.

Continue to research and produce the Rangitāne
narrative as a tourism product.

Te Mahi

Mahi
Whānau Employment

Pākihi
Business

Pakiwaitara
The Stories

Ngā Whenu

YEAR 3//July 2023 - June 2024
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“Kākahutia te korowai,
te Rangimārie, te Aroha,
te Whakaiti o Rangitāne”
Spread the cloak of peace and love,

thus shall blossom the humble people of Rangitāne.

